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“If you’re selling things, you don’t necessarily need to
massively expand your product range to tap long tail markets.
You can instead just reach the ‘long tail of customers,’...
the potential pockets of demand that don’t necessarily lie
within your normal marketing channels.”

—Christopher Anderson, The Long Tail
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The One-Stop Concept

Provide book publishers with customizable niche vertical networks
(“Reader Channels™") to target a book’s specific market.

Each Reader Channel™ will be an aggregate of high-quality
websites (small-to-large) designed to optimize the reach and
effectiveness of online ad campaigns.

Offer the latest in demographic, behavioral, contextual and
retargeting technology—available through a unique
partnership with leading ad network,

Accommodate all standard display units and rich media.

Provide full site-level reporting and transparency to the highest
BPA audit standards.
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Why Go Vertical?

Online audiences spend most of their time on content websites—not portals.
Targeted niche and specialty content sites offer the best marketing
environment for book publishers.

The majority of traffic online comes Users spend most of their time
from sites beyond center portals. online beyond the portals.
Page Impressions Time Spent
87.4
76.9

23.1

Average Minutes per Usage Day

@ Other Sites W Portals

% of Page Impressions

—_—— @ Other Sites m Portals

* comScore Media Metrix — February 2008
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Reader Channels™ Buy Rationale

m High composition and performance: Verso Reader Channels™
are comprised of both hand-selected and algorithm-based
websites designed to optimize the buy and provide the

greatest customization.

Verso acts as an industry-wide aggregator to deliver highly
competitive CPMs and added-value placements.

m According to comScore, the
network attracts

visitors with a Buying Power Index
(BPI) > 100, higher than
average Internet users.
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And the Verso Network reaches readers who buy books!

Reach Among Adults Who Have Purchased
a Book Online or Offline in the P ast 6 Months

comScore Media Metrix: April, 2008
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Sample Reader Channels™

There will be over a dozen Reader Channels™ available
for the Fall 2008 Season, with more to be added by
Winter/Spring 2009. Among the first are the following:

= Business and Finance Channel

= Women'’s Health and Fithess Channel
* Thought Leaders Channel

= Teen Channel

= Women’s Romance Channel

» Science Fiction and Fantasy Channel
= Eco Channel

= Pop Culture Channel
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Reader Channels™: Targeting Capability

= Demographic: based on continually updated Web survey data,
target your campaign by specific gender, income, age, geographic
or other statistical variables

m Contextual: based on predefined content channels or
algorithmically derived websites

m Behavioral: based on historical visit patterns within the Network

= Retargeting: selects previous
visitors to campaign websites, or
tags author-affiliated sites, for
repeat advertising




SAMPLE CHANNELS

Each Verso Reader Channel™ consists of hundreds of high-quality, clutter-free
websites out of a universe of more than 4,000 specialty content sites.
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Target Audience:
= Men 25+

= Business readers/enthusiasts

= HHI $75K+

Campaign Objectives:

= To drive sales of books
= Generate awareness for

author/book/publisher

Verso Solution:

The Business and Finance
Reader Channel has a high
composition of males 25+,
high HHI

Targeted Buy comprised of

business, finance, and baby
boomer content

Placement

Optimized
Custom
Business
and
Finance
Channel

Units CPM

Standard

728x90
300x250 BTG

160x600

Added Value Impressions
Custom Business Channel

Impressions

Unlimited




#) invesLogic

The Best of Financial Social Media

Networth

-+ InvestmentHouse

Informing Investors Around The World

rediff NEws

BlueSuit@com

Where Leadership Begi

LEDGER

startups 24 7

TechCrunch

salary,
/

Value Investlng News

Cl Corporore

Male

T

65%

Female

35%

18-24 8%
25-34 14%
35-44 17%
45-54 22%
55-64 22%
65-74 10%

$35,000 - $49,999 10%
$50,000 - $74,999 15%
$75,000 - $99,999 14%
| $100,000 or more 28%

Y
Y
%

Some College 23%
College Grad 29%
Post-Graduate Work 11%

\Post-Graduate Degree




Target Audience: _ .
= Women 25+ : pcus on women’s health,
Health & Fitness Lifestyle ) Z, ss, cooking and fashion:

West and East Coast
Recreational Markets

Fashion oriented
HHI 75+

websites

Campaign Objectives:
= To drive sales of books

= Generate awareness for
author/book/publisher

Placement Units CPM Impressions Net Budget:

Standard

Optimized 2890

Verso Solution:

= Women’s Health and Fitness
Reader Channel: 200+

Custon,1 300x250 $7.00 Unlimited
Women’s 160x600

Health &

Fitness Added Value Impressions
Channel Custom Business Channel

women'’s sites covering health,
fitness, fashion, cooking and
healthy living content




BrandNew:Mom

single mindeo
WOMmen

BlueSuit@com
DAVID HAUSLAIB'S
ellness.com

ossip

sweeten the deal

OOKS.COM

itchen

t's what's cook

@ MomsTeam

The Trusted Source For Youth Sports Parents

n [ redplum =

Male

Female

25-34 11%
35-44 19%
45-54 29%
55-64 24%
65-74 7%

Education

$35,000 - $49,999 9%
$50,000 - $74,999 17%
$75,000 - $99,999 16%
$100,000 or more 29%

Some College 26%
College Grad 34%
Post-Graduate Work 10%

\Post-Graduate Degree




Target Audience:
Men 35+

C-Suite influencers

Political and environmental
activists and bloggers

Northwest, West Coast and
East Coast (Boston/D.C. axis
markets)

HHI $75+

Campaign Objectives:
= To drive sales of books

= Generate awareness for
author/book/publisher

Verso Solution:

= Thought Leaders Reader
Channel: includes quality
content in national and world
news, politics, business and
green activity.

Placement

Optimized
Custom
Thought

Leader
Channel

Units CPM

Standard

728x90
300x250 BTG

160x600

Added Value Impressions
Custom Business Channel

Impressions

Unlimited




WASHINGTON M | 600/

redOrbit ae °

Female 40%

panetay  rapfgpsy  POLITICO

- 25— 54 Years 51%

rui« é— REAL 0,

p asBuddv.com : 55 or More Years 32%

v TechCrunch - g JOUNL |
POLITICS

bOStoh com Attended/HS Graduated 22%

businascranta 'ﬂl?ve Attended/ College Graduated 78%
ine.con [N ~ o I e

newsvine.com LEDGER
m o8 Less Than $35,000 20%
% .

(IEcoSeek o= GlobalSecurity.org $35,000 to $74,000 29%

The Sesr Engin For K T Sreen . $75,000 or More 45%
reciliThzss

fjlscco”‘vuelry four source for the |2 ews 1_‘ _:@NieWS;sf\éﬂ:ﬂ"_! T - Daily 23%

: i Weekly 7 25%

CHRISTIAN SCIENCE Mom-mu_{/\‘:csmonitor.com ’ lNDYSTARWCOM Monthly ' 19%

4 Z Qrst Visit 33y

NewsScientist | DailyNews ==

LOS ANGELES




The Verso Teens Channel reaches Internet users between the ages of 12 — 17 with
targeted content sites that focus on music, entertainment, gaming, sports and fashion:

* 300 high-quality websites * 6.6 million unique views/month
* $6.00 CPM

TTE—

53%

- ) M ale
(7 DAVID HAUSLAIES

Cuuy @iwibox O0hOI Jon. |

47%

Less than 18 Years 78%
w ﬂemdy@m.m jyp.arreseED 18 — 24 Years 13%
25 - 34 Years 8%
Daily 32%
Monthly 27%
First Visit 35%
Other 6%

Site Bookmarked

i e

Yes

44%

T o i
TS TN -1\ FANHOST NETWORK HQ![E&?[!? gl

Qo




The Verso Ad Network

Breakdown by Current Creat ™l prOVideS yOU With fu”
Category 1% Clicks|CTR ;Ac onsRate Total Sales CPM (Eifﬁkdwe %ﬁi—:‘f access to s ite Ievel

Garmes 1,837,379 [1,303 [0.071% 220 0.012463%| $45,830.42  $0.0000 $16.0470 §3,674.7580

i 2,258,406 [1,208 |0.053% 612 0.027009%(§120,973.03  $0.0000  $7.3804] $4,516.8120 H H H
News & 1,667,037 [1,097 |0.065% 501 0.020607%| $69,666.92  $0.0000  $6.7347| $3,374.0740 reportlng’ which in turn
Education 860,308 [1,066 |0.123% 160 0.019441%| $34,845.18  $0.0000 §$10.2877 §1,738.6160 .
Music 1,149,300 | 850 [0.075%  460| 0.040024%| $86,74458  $0.0000  $4.9970 $2,208.6000 gives you the knOWIedge
Sports & Recreation [1,793,673 | 689 |0.038% 407 0.022691%) $7264575  $0.0000  $8.8141) §3,587.3460 Adende R oar rtinag Qite T eve .l . . .
Food & Drink 950564 | 463 |0.048%|  395| 0.041165%| $7429514]  $0.0000) $4.8586 $1,919.1280 :_£,|,D£,|, iil‘)_p D_T'L_l_f_lg \::).l.rl') L,‘_) Ve and InS|ght as tO WhICh
Web Communities & |1,053,678 | 461 (0.044%|  172| 0.016325%| $36,17252  $0.0000] $12.2508] $2,107.15R0
Semices
Fammily 526468 | 432 |0.082% 132 0.025073%| $26,047.31  $0.0000  $7.9768] §1,062.03|
Travel 810763 | 415 |0.051% 406 0.061177%|§101,79325  $0.0000  $3.2602] §1621.52]
Science 436,540 | 374 |0.086% 101 0.023131%| $19,76408  $0.0000] $8.6465  $873.20) perform the best for your
Technology 757904 | 363 |0.048% 132 0.017416%] $23,02225  $0.0000 $11.4834) §1,515.80;

Fine Arts 321,714 | 191 |0.059% 71) 0.022069%| $15244.68)  §0.0000] §9.0624]  §643.42:

Effective|Effoctive |C campaign.
Health & Fitness 521,013 190 |0.036% 155| 0.029750% $33,051.54 $0.0000 $6.7227| $1,042.021Adcode Views Total Sales |CPM PA M

Hobbies & Interests (350,314 | 149 [0.043%| 81/ 0.023122% $15265.06  $0.0000]  $8.6497 $700.62{ad12171a 4,836,107 (3,290 | 0.068%|  1060.000021% $273,932.00 $0.0000] $91.2473) $9,672.2140
Careers 318,002 [133 [0.042%  130] 0.040880%| $24,266.70  $0.0000]  $4.8923  $636.00((WWeb Communities &
Business &Finance |273,459 125 0.046% 115/ 0.042054%| $22,464.23 $0.0000; $4.7558 $546.910
ad11377: 1,894,827 | 714 0.038% 38/0.000053% 83,493.00/ $0.0000, 99.7277 3,789.6540

Autormotive 204202 117 [0.040% 68 0023106%] $13361.70 500000  $8.6556 858858, oo & prink ) R 83, § § i
Home and Garden 172,677 | 72 [0.042%| 60/ 0.034767% $12,245.26]  $0.0000  $5.7526)  $345.15/34111p4a 1350950 657 | 0.053% 35/0.000080%|  $89.716.00] $0.0000 $71.4829 $2.501 9000
Shopping 129,396 64 |0.049% 40| 0.030913%| $6,993.37) $0.0000; $6.4698 $258.79( Recipes and
RPN 24,472 27 [0110% 5 0.020432%  $997.62)  $0.0000[ $9.7888]  §48.94.Cooking)

Total|16,569,740| 9,825/0.059%  4536] 0.027375%|$876,697.20  $0.0000  §7.3059) $33,139.48(307927a 1,259,052 (700 | 0.056% 30|0.000079% ~ $61,262.00( $0.0000) $83.9368| $2,518.1040

(Recipes and

Cooking ) | C llg)‘.i: D.[I.l

K
8\

teporting

ad12550a 1,767,543 [1,454 | 0.082% 29)0.000057%|  $91,767.00 $0.0000] $121.8995) $3,535.0860
( Education )
adg181a 831879 |512 | 0.062% 20/0.000120%|  $55,704.00 $0.0000] $83.1879) § Burst Network Campaign - 11/1/06 - 11/12/06
(Crafts ) bate Views | Clicks | _GTR | Actions | Action Rate | Total Sales | _GPA Cost of Media
ad1874k 728330 [780 | 0.107%) 17|0.000137%  $44,709.00 $0.0000] $85.6859) $[11/12/08 348,220 123 | 0.04% 53 0.02% $1,016.15 | $9.66 $511.88
( Travel Resources ) | 11/11/06 291,621 112 0.04% 70 0.02% $1,300.90 $6.12 $428.68
Re o rtl n al Ia b I e ad8843a 972,194 | 901 | 0.093% 16/0.000103%  $52,349.00| $0.0000 §$121.5243) §|11/10/06 396,725 127 | 0.03% 100 0.03% $1,391.95 | $5.83 $583.19
( Family ) 11/9/06 782,252 257 0.03% 102 0.01% $1,944.55 $11.27 $1,149.91
11/8/06 426,094 123 0.03% 88 0.02% $1,692.25 $7.12 $626.36
ad9170a 652,315 | 922 | 0.141% 15/0.000153%|  $30,482.00| $0.0000] $86.9753) 8|11/7/06 746,226 233 | 0.03% 82 0.01% $1,702.45 | $13.38 $1,006.95
( Recipes and 11/6/06 1,095,270 356 0.03% %0 0.01% $1,865.95 $17.89 $1,610.05
Cooking ) 11/5/06 871,476 262 0.03% 68 0.01% $1,136.95 $18.84 $1,281.07
ad10229a 560,179 [277 | 0.049% 13/0.000179%  $36,045.00| $0.0000 $86.1814 §|11/4/06 741,061 253 0.03% 7 0.01% $1,765.85 | $13.79 $1,089.36
H ( Medicine ) 11/3/06 678,954 241 0.04% 71 0.01% $1,452.70 $14.06 $998.06
Slte Ievel Geog raphy 11/2/06 493,141 161 0.03% 49 0.01% $920.45 $14.79 $724.92
11/1/06 448,869 189 0.04% o 0.00% $0.00 $0.00 $659.84
Cate 0 Creative 7,319,909 | 2437 [ 0.03% 852 0.01% $16,189.15 | $12.63 $10,760.27
g y CPA
CTR Action rate 2000

$18.00 e

CPA and more! : . S0 T —
' < $14.00 . -
— s $12.00 \

Customizable reports can be ' o s1000 \\ /\\

. $8.00 "
sent as requested by the clien s N
$4.00
$2.00
$0.00

11/2/06  11/3/06 11/406 114506 11/6/06 11/7/06 11/806 11806 1141006 11/11/06 11/12/006
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Verso Reader Channels™ meet strict eligibility requirements

Verso Network websites must:

v" Be written in English

v' Attract over 5,000 page views/month

v" Operate on own top-level domain (no free-hosted sites)

v" Contain no links to adult or obscene content

v" Observe all intellectual property and copyright laws

v" Display banners based on page view, not timed rotation

v" Provide screenshots of reported site traffic, clicks & views

v" Display an up-to-date Privacy Policy

y  Dean
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“Niche publishers in the Long Tail tend to hold two
powerful characteristics core to attracting, and
influencing, an engaged consumer audience: credibility
and expertise on specific topics. For advertisers looking to
surface the most engaged consumer, getting out of your
head and into the Tail might be a good place to start.”

—Rob Crumpler, “Wagging the Dog,” Media Daily



VERSO READER CHANNELS"™
Solutions for the digital age.
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